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Program Length: 60 - 180 minutes 

DESCRIPTION:  

There can be no doubt about it. The ability to communicate your ideas to others and interact 

successfully with a wide variety of people under difficult circumstances is a critical skill that can 

either supercharge your career or hold you back. 

The good news is that there is that there are only twelve major communication styles in the world 

(and nine sub-types) and that you can learn to quickly and easily understand yourself and others 

using the Communication Styles 2.0 model. 

During this session Paul will explain the Communication Styles 

2.0 framework and lead each person in the room to discover 

their own natural communication tendencies and the 

tendencies of those around them.  

This is done by using a short lecture to explain the concepts 

and then having the room self-divide and answer a few simple 

questions. This process of visually dividing the room into 

different communication styles provides a powerful learning 

tool that allows you to discover the people around you using 

an experience that you will never forget. 

Following this session you will understand the likes and 

dislikes, strengths and weaknesses of each style as well as 

what each person can do to be more effective. Handouts 

included in the program show you exactly how to work with others who are not like you and how to 

resolve conflict with each type. An optional online assessment and/or book can be included. 

By the end of the program each person will understand how to automatically detect the style of 

everyone they meet and adjust their communication and behavior to get the best results with 

everyone. Totally interactive and fun. 

THREE KEY LEARNINGS FROM SESSION: 

By the end of the program you will: 

1. Have a working knowledge of the communication styles that you encounter in the workplace 

and at home and how to be most effective with each of them. 

2. Understand the two dimensions of communication and why some people naturally attract or 

repel each other. 

3. Know how to automatically and effortlessly adapt yourself to each person that you meet to get 

the best results out of each relationship. 

4. Be able to use a simple shift in thinking that takes seconds to implement to dramatically 

improve the results from every communication. 

TARGET AUDIENCE: 

Anyone who communicates with anyone – and wishes to be more effective. Professionals on all 

levels will walk away with actionable knowledge that can be used immediately.  

Paul Dividing a Room of 200 People 


